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BX 13: FRLBLZRMETEWEESPHERNTELRIZ (N=81)

S5l Lyd ks TEEHE
#LIEA 29.41% 44.12% 26.47%
SRR ER 14.29% 57.14% 28.57%
ES24d 10.00% 70.00% 20.00%

HBA: N=81 (REVEHUBEEEERAIHBSERI)
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BE 14: FSARLBHESMIRERHIEHTER (N=119)
ik HR BERHHE

1ame 88.00% 12.00%
]IS 3 93.33% 6.67%
8 93.33% 6.67%
HMER 81.33% 18.67%
R 94.67% 5.33%
R 58.67% 6.67%
% 97.33% 2.67%
BHERE 93.33% 6.67%
HAERRAA 96.00% 4.00%
EFRRE 96.00% 4.00%

WA N=119 (BLHENZEEL)
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E% 15: )l HR SIS ERRGD, S5 55893 ERSHE (N=116)

it HR S8 HR

1B 54.55% 45.45%
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ZE) 74.29% 25.71%
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LSV 42.47% 57.53%
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EfrfAZRAIERS, MEEMHR TBHTHIZREEH. KR, BREFRZEXEMAFTE,

EX 16: SiAFRBAILEFRLREN R TE5 24 HR B9CIRM S5 (N=119)

B8 HR fask RBEIEHazEA LSRR A WEETIR
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ERR B 70.00% 10.00% 20.00% 0.00%
E32414 73.68% 0.00% 26.32% 0.00%

WEA: N=119 (BZHERNSERI)
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EfRb A BERESR. MLIER, BNAETERAN—RAZRIBEESRENEIWFAAENEETE, RISk
BERUAS N EHIBREFETHEIR, XERREER T EWASRIE. BAEEE:

» WY LREFESERLENAT? B EREERBRS B SERIERIAL? BEMFRKS1?
»  ATREBEBSENEIVNCSBEAEALRIRT? BREBMENRSERE?
It , FELCER D FA PR MA A BISMNEBIREE LA BRI AL, ZEBH LB A WNAISRER. SNfAIfE (L, MmERhlkS LR,
1. 5pERIBEES
(1) SMERBRAA WEE

BX 19: ZARLBFRMETIMBAABENEIEEHEEE (N=116)

E I i FRARE AR EI St MY E = E
FIEIHA 40.00% 64.44% 24.44%
BRA RS 40.00% 70.00% 30.00%
ES2404 61.11% 94.44% 38.89%

BBE: N=116 (CREXT SMERESHIAZRENS XA ESEE)

B ATHESERIINRRED, BIEHRFIENLHAZ BB,
ReE I HBREEMAA, EIINRBIERN AR EF .

Hep, ROBIWMERR TIREMRAR L, SMEFEINEHZIMRTHIBIIS, EEESXUMNEK, RS
BRI BIREBAT HZMAT

5 ATERSTHNA, RLBSBRENE=ZERAZBSGEL

el ELmeRtRERZ BN, ZFHRIRAFTELIMAINSHENL. ZULBE. Bttt SEREmE=
EAZ BB, BRITARSTERMEXNAL, FRUELHEEETE, ANRK, REHITAMEREE,

(2) SBEENEESRENER

Ex 20: A TR BLREMNETINEIAZBEEEED (N=116)

FEIEE RS EESEL

FIBUHA 24.44% 28.89% 82.22%
=IRA R 50.00% 30.00% 50.00%
ES240d 33.33% 38.89% 88.89%

BiBA: N=116 (REXTIMNEBIRENAARIARNHESFE L)
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Established in 2010 and headquartered in Singapore, BIPO is a global payroll and people solutions provider.

Our total workforce solutions are designed to help businesses of all sizes expand and compete in global

markets.

Trusted by companies across 150+ countries and regions, we offer a total workforce solution that includes
our Human Capital Management (HCM) suite, Global Payroll Outsourcing (GPO) and Employer of Record
(EOR) service.

At BIPO, we understand the power of technology in delivering the best solutions to our clients. That's why
we leverage our award-winning HR Management System (HRMS), Athena BI, Global Payroll Outsourcing (GPO)
and Employer of Record (EOR) technology platform to deliver customised services and scalable solutions that
automate HR processes, simplify workflows, and deliver actionable insights.

At our core, we are committed to helping businesses manage the complexities of today's global people

operations, so you stay focused on what matters — expanding your business with the best international talents.

FBi%: 400-101-7100

ik : www.biposervice.com

HBFS: bipoinnfo@biposervice.com

R AR FBIPOEAMEARS

Asia Pacific ® North America ¢ Latin America ¢ Europe ¢ Middle East & Africa
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