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PERNOD RICARD: WORLD NO. 2 IN SPIRITS (V)
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Western Style Spirits — Ranking among International Groups?
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Volume of spirits in millions of 9L cases:
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DIAGEO  pomodRicara /2eamssumonr  pacarpt @ BROWNTORMAN  rormieesy
No. OF TOP
100 BRANDS™ 15 16 10 7 4 '

1)"Source: Impact 2018; g
—__—_____—_—_

2)  Source: PR Market View, based on IWSR data ending 2018 — “Western Style spirits” excluding RTD, champagne, wines, wine-based aperitifs & agencies brands. — Ranking among international groups. Diageo volume includes United Spirits Limited, which was acquired in 4
2013
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Hey! Come and Check Your Online Learning Package!
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We prepared an online learning package to all PRC employees during this time to support your learning!

— r i TABRRFNNSDLITABIAR, EETRHBIORAOIENELABE, EETRO—TAR, BTRNEENAERZ,
’ i Log in PRC mobile learning platform and find our recommended courses on home page. In the following month, in addition to the mandatory course,
BNBRRE-2TERASIHRFIVROREBLACKRR, HARFHYIBESRRSHNELLELHRBPSE,

‘we hope you can choose 1 or 2 courses that fit in your working or learning needs to support your own development. And your learning and reflections
are highly encouraged to be shared with your line manager or HRBP!
CEFREHESHNRTAVIPER, MARNESHERNAVIPEENEBRETHE—ANVIPIRR, RESEN¥SIEH! )
(Since all the resources are VIP courses, for those who haven't applied for VIP access, your access was just granted to support your learning!)
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How to Work from Home
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a Chen Xuepin: Ten Sessions for | BIEAI. BITHED. FERER, EHAKMBH. &

R $Hit2.5/\8F Team Leaders, Project

New Managers Leaders, New Managers
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ASN Chen Xu: Leader as Coach RBARNERDS, BESEERE #1551\ eam L:a::'s Topee
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Fortune 500 Companies Sales | gymirz: xmemit. WBHE, HEES #it7.sag | Al sales including frontline

Best Practice 3 sales, key account sales
-EIAEE: AREIE, WAER, WETALRA manager and sales team

leader
MOT. EC. £HEEM, Xif
-ENE, EDREEHEE #1195 HEREA
BN, EDRETHRE" st/ MOT. EC, Wholesale
SBIER, EDREEERIS team, Region sales team
leader
- MOT, ECIEXERARMFHTE
FUNCTIONAL | REBUAREERENIEER | mowsum mrpn. BS%. RERE, B | 32509 BRI
SKILL | New Retail Course by TMall | wermsine. stpssmipeosor, EWOURER | #1050 | MOT. EC and those who
are interested in new retail
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