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Skin Care Value Share %
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Nivea Skin Care Value Share %
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YOY growth %
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Note: Skin Care
YOY% 2017 vs 2016 | 2018YTD vs 2017YTD
Source : Nielsen Retail Audit, Oct 2018
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Nivea Skin Care Value Share %

YOY growth % mCNY YOY growth %
+6.5 +7.6 -1.1 +4.6
B City B City +2.6
285 274 | -4.9 '
24.8 oag | 765 oag | +6.5 27.0
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Note: Skin Care
YOY% 2017 vs 2016 | 2018YTD vs 2017YTD
Page 17 Source : Nielsen Retail Audit, Oct 2018
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ARAERS: N*N > N (N>100%)
Zi5/IMER : N*N < N (N<100%)
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