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Virtual Reality
For Training
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Key Challenges

Internal

External

Al & VR-
Customer
Experience

Imbalance

Lost of Middle Manager

Labor
Cost-
Odd jobs
Economy

was

Healthy

Welfare

Workforce-
The Millennial and Z
Generation

GEMNERATIOM X
GENERATION £

1995 O

7

M ILLENIALS




HRBP [ i {E %€ o7

i @%ﬁﬁ%

e o
gl < 5 %R

s | A HR s\ GlIENHE




HRBP ) <8 A

AR 5]

B I 77 SRR

L2 K 2 1 5 5

PO SO B 3 ’

S IRTHIE S % GiE e 35 FH TR

(F=H) ()




R AR
o KA vs. /N
« INEB vs. HMER

* HRG vs. HRP







